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Introducing 5
Visual Text

Why are visuals created?

Visuals come in various How are

formats, what are they?

visuals
created?

You can see visuals everywhere

and at any time. They can be \NS Apart from talking, we can Visuals are produced
still images such as posters, ﬂﬁ communicate using visuals. using certain techniques
flyers, webpages, newspapers So as a means of communication, such as colour, text,
and pictures, or moving images p 13 visuals have the power to slogan, logo, graphic and
such as videos, performances educate, entertain, sell, inform, image, mood, movement
and animations. These are evoke emotions, promote an idea etc. The author/creator
examples of visuals produced in or culture, lobby for support etc. will use these techniques
textual and/or image forms. The outcome may be positive so as to obtain his/her
and/or negative (good intended objective and

and/or bad) outcome.

Following the communication line,
visuals are created by producers/ Where are they
Why are they important? creators and they are viewed or disseminated?

consumed by audience/readers.

Print copies of pamphlets and

CR(EtAa;gR RE(EIQI?/)ER posters, screenings on
billboards, television, Internet,
Producer » Audience mobile devices and even

performances (live and/or
recorded) - these are just
some of the communication

ssssnnnnnee modes for visuals.

Communication Line
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Below is a poster which promotes a sport event

@ Author:

géiﬁiii;"tv,fisw :\:)einst? What TH E J 0 YS OF A R U N 6

is the reason for organising
this event? What are the Every last Su nday of the montho
NNING sO ...

terms and conditions stated

by the organiser? Does the We enjoy RU .

logo represent the organiser? CON\E join us. ByJomlng uds
With reference to the overall YOU will contribute towa.r_ S
lay-out, why do you think the NDING of needy families ©
organiser produced this poster the FU

in this way? m m

Q Accuracy:

Refer to the illustrations. Why ) e
are these runners smiling? Do =r-
you always see people smiling ‘

' N\ ,

G while running? Do you think
they reflect their sincere
feelings? Is the information
on the distance for the run
found in this poster?

© coverage/ content:

What information is further
reinforced in this text? What
sort of language is used to
get this effect?

Terms and conditions
» Open to working adults only

o Cu rrency: + You must commit once you have registered

<(( ))> Is there any information

pertaining to date and time?
How frequent is this event
held? Is the information
complete?

© Objective :

o Refer to this slogan. Is this
true that by participating you
can find joys in running? What

idea does this slogan convey?
Refer to the words used.
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The power of words in
Online Searching

Publicity materials contain visuals that are powerful in
communicating messages. To look for publicity materials online,
we can use these words ‘flyer’, ‘brochure’, ‘leaflet’ and ‘pamphlet’
What’s the difference?

Flyer
A flyer is usually done in one piece of paper, and is usually best used
for small scale marketing. It is cheap to produce.

Leaflet
It is usually better designed and produced although it is similar
to a flyer in terms of marketing purposes.

Brochure

It is intended to provide more detailed information as compared to
a flyer or leaflet. Hence the information included in brochures is well
designed and presented.

Pamphlet
A pamphlet consists of loose sheets in single or more pages. When
put together, it forms a mini booklet.

Countries
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